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Insurance companies use statistically predictive rating variables to assess risk and price policies. These variables, 
ranging from individual characteristics to property-related aspects, enable insurers to accurately align premiums 
with risk and offer coverage to higher-risk consumers. 

This report seeks to measure consumer opinion on the fairness of predictive rating variables across socio-
economic factors, focusing on homeowners and personal auto insurance.  

Key findings:  

• Consumers generally believe that most personal insurance rating factors are fair. 

• Of the 19 homeowners factors on the survey, all were assessed as fair by the majority. 

• Of the 14 personal auto factors, 11 were assessed as fair and 3 as unfair by the majority. 

• Fairness assessments were higher for factors specific to the property or vehicle than for those specific to 
the individual insured.  

• Consumer attitudes toward rating variables differed across demographic groups. 

• Nearly half of the consumers reported that paying for insurance was an issue for them. 

• Most consumers do not have issues finding the insurance they want. 

Fairness of Personal Auto Factors: Top 3 and Lowest 3 

 

75% 76% 85%

42% 41% 45%

25% 24% 15%

58% 59% 55%

Driving data from
telematics

Driver’s 
loss/claim history

Traffic conviction
record

Gender Marital
Status

Education
Level

Fair Not Fair

Lowest 3 FactorsTop 3 Factors

Excludes "Don’t know" responses. 

 
Visit insurance-research.org to purchase the full report 

or learn about the Insurance Research Council. 
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